






























































































































HECTOR INTERNATIONAL AIRPORT

2 0 2 4  B R A N D  C A M PA I G N  P R O P O S A L



HECTOR INTERNATIONAL AIRPORT

For pleasure and buisness travelers alike, Hector Airport 

offers convenience that can’t be matched by MSP. Besides 

being just a short distance from their front door, the Fargo 

airport offers ample on-site parking, short security lines and 

an easy layout.

These campaigns focus on the benefits of flying Hector and 

highlight the destinations available via direct flight, showing 

people exactly what they can expect when they fly FAR.

PLANNING



CAMPAIGN GOALS

Emphasize convenience 

and ease of traveling 

from Hector over nearby 

international airports.

Highlight direct-flight 

destinations such as 

Orlando, Nashville, 

Phoenix, etc.

Increase business and 

leisure traffic from 

Fargo-Moorhead and 

surrounding areas.
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CONCEPT 1





OUTDOOR





OUTDOOR



CONCEPT 2







Fly FarThe Easy Way  
to Getaway

0201



Thank you



HECTOR INTERNATIONAL AIRPORT

2 0 2 4  LO G O  E X P LO R AT I O N



HECTOR INTERNATIONAL AIRPORT

The current logo for Hector International Airport has been 

around as long as the name itself, and a recognizable 

presence in the Fargo-Moorhead community. However, as 

the airport embarks on a new terminal look and feel, so 

should the brand itself.  



GOALS

This current logo makes me think of: 

Twin towers 

9-11 and the airplanes hitting the Twin 

Towers. “Hector Int’l Airport” on the logo 

literally doesn’t say “FARGO.” 

Founder and his family 

Boxes 

Flying 

I really don’t have a connection to it 

and it doesn’t remind me of anything 

How do you feel about the 

current logo? 

Time for a change: 66.6% 

Neutral: 16.6% 

Love it: 16.6%
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The following sentiments were reflected in the brand surveys 

distributed to board members and community partners. 
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Thank you






























